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OTHER ACADEMIC POSITIONS

2012-currently: Assistant professor - University of Bologna
2009-2011: Assistant professor - University of Urbino

OTHER POSITIONS

- From 2014: Lecturer of two courses: Financial Reporting and Multidimensional Reporting at the
School of Economics, Management and Statistics, University of Bologna, Rimini Campus.

- From 2012 to 2014: Lecturer of Ragionera Generale ed Applicata delle aziende turistiche
(Financial Accounting in Tourism firms) at the Faculty of Economics, University of Bologna, Rimini
Campus.

- From 2010 to 2012: Lecturer of Ragioneria Generale ed Applicata (Financial Accounting) and
Lecturer of Programmazione e Controllo (Strategic Management and Management Control) at the
Faculty of Economics, University of Urbino.

- From 2009 to 2010: Lecturer of Principi contabili internazionali (International Accounting
Standards), Faculty of Economics, University of Urbino.

- From 2005 to 2009: Lecturer of Analisi e contabilita dei costi (5 CFU) (Cost Accounting) and
Analisi e contabilita dei costi (8 CFU) (Managerial Accounting), Faculty of Economics, University
of Urbino.

RESEARCH AREA

Cost Accounting (BA)
Financial reporting (MA)
Administration and Control (MBA)



BBS

BOLOGNA BUSINESS SCHOOL

EDUCATION

2000: Degree in Economics and Business Studies, magna cum laude, University of Urbino, Italy.
2005:; PhD Degree in Business Studies, University of Urbino, Italy, with a dissertation on “How to
manage cultural differences inside business organizations”.
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